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(Business Ethics)

Full Marks : 80
arEfRe Feanef o6 WO

s1 i Besls v e (- T ) ¢
(@) tfeswel Rl (m FeUTai ToATE 4rgel T ~A?

. (%) faotea |
PN (@I T (6T TSI §2e F1 AEAIT 2
() AR B (=) ifasEmR
- . <RIk
() Wfﬁah‘r;:aﬁm @)WW%W' FEA
. 3 e fsferie e
(=) =% ) (=) @KBEFJWTW e
R®) =4 o @Nyﬁﬁg\
(@) fasffe | ® e
© (FINefe P oo TS
< J qT 9
() f&srs samry @) e T
) TrReRREerel (%) el -
(8) ‘Morale’ =i T (7 Comirg Tl % aﬁ:sm SITATET
@) v | .
o o (=) ez -
(5) I A IR BRI ze &
(@) «=h e e @) <33 B
(®) @3l eifire wferm (%) 77l e
|

(W) Tesiivm 3 <wa '
(=) Wiﬁm
gmmmwﬁ S

' ¢ o ferl cra

(0516+0517)



R

9|

(7) (B(5th Sm.)-Phitosophy-G/SEC-A-1 & SEC-A-2/CBCS
(&) e g fufafre @w fanf wfeaer sewm #rs e

(@) T ~Affie () *iwa Ay e faera
() oW AfTetdal (®) Ao 9@t |
@) 2Tl et faw werr 4 w1 =
() wafE e () ST e
®) FRR TS &) Refa a3t |
(@) fasfafRe @ ies mmstea i
() wfAfe e () TRy e g em
® R T (&) e g |
() e HEbTET FreeTeTa owie frafafe @ Renef st Rl wa0s 202
(%) T (W) wiEAsTs Rz
@ S (%) sRef @3
(9) & TR oAfwmmt @3z et g vty a1
(F) RN AT (W) FRASTH “ATIDIETS @ T FAHA
() TR ®) Tfafe Wtz
fffee epfafem e Sea me (@-@ar 957 ) ¢ @xa
(3) IR AfeRWIT STriprgz 2

() TS N1 8 ARTIIMS TR 77F 2 FTFTH JEAH A |
(1) ARG AFoR Tommafer Rere w01

() Wies Reatsia IeT0e F @RI

(8) fo-7Tho)e SR WY (0N |

(6) FLAT =P TR Rl D= T |

(®) ITATIE A7 Botmimafer ST 31|

(%) IR (ST Mg FeTTe QAR G141 A |

- foafs ora3 e WS

(@) I MR TS T TF S S |
(}) I Ml Rl R st S |
() TR wLTAfow vrwifag AT Reifae e me |
(%) w(TwTa Afefmm swg R S S0 |

(¥) TR ceta wivwer fRamefe R w61

plcg

P4

Pl

Pl

Pl

Please Turn Over

(0516+0517)



(8)

ish yersion|
Jicate full marks.

4 2CBC s
ll",ngl
.gin 1N
he figures in the marg!
The figure:

i (
RERL
) PR O
Sth Sm.) Philosop
\B(. th

{ option (any ten)

1. Choose the corree ed by morality?
. nes are acquired i o E omical
(a) What values | ¢ (ii) Soc1o Econ
conomic , .
(i) Eeont (iv) Marketing o
(i) Social uld be implemented 1n business’

he ethical stand sho -

(b) In which level t i Managemem

: ot I
(i) Organizational le¥¢ (iv) All of these.

level ) .
(iii) Personal +{ express any views on Business Ethics?

C ' ' her didn
N “:])ldll( pht'IOSOP (i) Woodcraft
i) Kan
i d.
(iii) Herbert Spencer (iv) Woodra | |
he elements of Business Ethics?

f the following comes under t

(d) Which o
(i) Self Respect (ii) Self Honour
(i) Integrity (iv) All of these. |
(e) To which profession the word ‘Morale’ was related for the very first time?
(i) Doctor (ii) Engineer
(iii) Soldier (iv) Teacher.

(f) Code of conduct of Business is
(i) A written description

(i) A published document
(z) What is the main purpose of human resource management?

(i) A formal document

(iv) All of these.

(i) To increase the production
(i) To enhance the profit
(i) To convert man-power to usable wealth
(iv) To impart value education of business to men.
(h) Which of the following comes under the purview of ethics in human resource managemen'
(1) Remuneration of workers
(i) Health and security of workers
(i) Performance review of workers
(iv) All of above,
(i) To create an artific '
(i) inhuman activci:j/l e in e commodity market is a

(i) lack of values

(ii) illegal activity

(iv) combination of all of these.
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mich of the followings are the characteristics of ethical dilemma?

0 W
(M Uncertain consequence (i) Different likings and alternatives
(iif) Mixed consequence (iv) All of these.

® Which of the following subjects are to be dealt separately to resolve the ethical dilemma?
0V alues (i) Legal Matters |
(i) G ood principles (iv) All of these.

() Who is responsible to control over the plannings and actions of Green Business?
(i) The management of the organization '
(i) Both the management and the employees
(iiiy The Government

(iv) All of the above.

3. Answer briefly any five of the following questions : 55
(a) What are the objectives of business ethics?

(b) What is the relation between business ethics and environmental values? Discuss briefly.

() Explain the components of corporate culture.

(d) What is meant by ethical advertising?

(e) Explain the significance of ethical dilemma.

(f) Discuss about the advantages of corporate governance.

(¢) Explain the components of corporate culture.

(h) Explain the ethical responsibility of business.

3. Answer any three questions :

(a) Discuss the necessity of business ethics. 15
(b) Discuss, in detail, the advantages of business ethics. 15
(c) Discuss, in detail, the economic responsibility of business. 15
(d) Discuss, in detail, the importance of workplace ethics. 15

15

() Analyse the ethical issues in marketing.
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